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1. Communication.

2. The concept of a good communicator.

3. Communication with all the new technology.

4. The concept of international marketing.

5. Marketing Mix.

6. Marketing strategy.

7. The difference between a retailer and wholesaler.
8. Job satisfaction.

9. Workers’ motivation.

10. Risk in business.

11. An ideal management style.

12. The qualities of a good manager.

13. Telephone. Using the Phone in the Modern Business World.
14. Manager, his duties in the company.

15. Deal.

16. Job application.

17. Company management,

18. Freight insurance.

19. Insurance actions. Insurance document (policy)
20. Globalization.

21. Correspondence with hotels




22. Complaint.

23. Response to complaint (effective phrases).
24. Payment.

25. Commercial correspondence.
26. Bank correspondence.
27. Traditional and modern marketing.

28. Payment and its conditions.
29. Business meeting.

30. Risk. Eliminate Risk.




